




Aims for 2019 

• Continue to grow our audience and build the profile of the area 

• Use our unique resources to drive learning and engagement in the 
community 

• Increase our impact within local communities that need most help 

• Drive commerciality and continue to a create sustainable basis for 
future new projects 

• Help to focus the efforts of local tourism providers- tourist 
information point at the Beacon Museum 

• Collaborate to deliver new projects and opportunities for growth 

 

 

 



Who benefits from our local museum? 

• 32,000 core visitors through the doors in 2018 

• A feature exhibition programme that draws in some of the country’s 
most high profile touring exhibitions and collections 

• Free entry for Copeland residents with aspirations to extend 

• Lifelong learning and engagement through clubs, events and 
participation in the community 

• 4000 booked activity sessions/ both free and paid for 

• Listening to our audience- what do they want to see at the museum? 





Sustainability and collaboration 

• Key business collaboration with Sellafield Ltd since 2014  

• One of many short and long term collaborations both with industry 
and with other heritage and arts providers 

• The Sellafield Story –tells the story of the Sellafield site and gives the 
community a readily available STEM learning resource  

• Art of Reprocessing: The THORP story (Nov ‘18- March ‘19) 





Driving change 

• Indemnity standard Light and Dark gallery opened in 2016 

• New links with National museums and institutions 

• Beacon Portal launched in late 2017 

• Space for events, community use, education and commercial hire 

• Unique location and design 

• Digital museum project 2019 

 

 



 





Get involved 

• Educational outreach and community impact opportunities 

• We are experienced in delivery and coordination of all sorts of 
engagement and learning events and can tailor to your objectives 

• Time of change ahead for Whitehaven- developing public 
infrastructure and tourism offering. We view ourselves as having a 
role to play with huge opportunities to work with local businesses 

• Use the Portal- it feeds back directly into the community and we 
don’t want your charity but rather your business 

 

 

 



January to March 2019 

 Kevin Weaver: War on Life 
19 January- 17 March 



Atom: A Tale of Matter 
12 January- 20 March 



April to June 2019 

 





2 Unique 
summer 
exhibitions 



The Golden Age of Satire 
 
With the British Museum and guest curator Ian Hislop 

October to December 2019 



To find out more…… 

CONTACT 

 

Alan Irwin - Business Development Manager, the Beacon Museum 

Tel: 01946 592302 

alan.irwin@copeland.gov.uk 

 

www.thebeacon-whitehaven.co.uk  
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