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SHOP LOCAL: KEEP IN COPELAND

* QOur campaign was launched in July 2020

e Accessed funding for a media campaign that will run until
February 2021

* Introduced a dedicated business development officer

* Produced a ‘shop local: keep in Copeland window sticker that
has been distributed to over 600 businsses.

* Published a online directory of Copelands businesses
* Created a dedicated social media page

* Visited over 600 businesses to offer business support
 Work in partnership with the town councils

www.Copeland.gov.uk
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Shop Local Keep It In Copeland
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Campaign launched to help
our local businesses boom

GETTING businesses back on their
foct after the challe
of Covid19 s k
Borough Councll - and
elp thatfeat will be mado that much
easler for everyone

Communities throughout the
borough are being encouraged to
give their local traders a much
needed - and well-deserved - boost
following the months of clos
and worries, and what bet
there than pulling togethe
our tremendous towns?
Covering Whitehaven, Egremont,
cl ind Millom - and
everywhere in-betwoon.~ the courcil
led campaign shares one simplg
ecp it In

or way is
tohelp

veryone from pubs, cafes and
restaurants to shoe shops, butchers,
akers and beauticians could do

in need of support

By Emma
Walker

with your love and support right
now, and are grateful for each and
every pound spent to keep their
livelihoods afloat.

Florist Nicola Armstrong owns
the Bloom Room at Millom, and is
delighted with the support already
received from the fovn,

a bit frightening going
int6 oekdom, thinking [ might
lose everything I'd worked so hard
for overnight, but Millom s just
fantastc for showing support,”she

ik people have realised if
they don't use local businesses,
they'll lose them, and it means so
much that people do come in and
order o phone.”

 Tradors In Millom are ploased to be Involvod, with high hopes for the business-boosting schome

Sharing the council's aim, Nicola

t port
‘what you're .mm, and
getting hrhmd busine ause

's just portant.”

Whitchaven butcher David
Dawson o Wis Hambling Butchers,
Xelted, and can't w
(howmmllmh pullng togeth

he fourth-generation owner s
cally won't just Senett
shopkeepers, but the town as a

whole.
maller businessas have
definitel uring the
Covid situation, but also i ecent
years as well. 5o it 1l be really nice
t0 seeevaryono coming logether
everybody needs  boostright now!

For more information on the
campaign, visit www.copeland gov.

op-local-campaign.

»

W Egremont, Cleator Moor and Frizington are all omboard and raring to G with the campaign, excited to see the endiess support of locals shining through when getting out and about

Wednesday August 19, 2020 wwwwhitehavennews.co.uk

Shop Local Keep It In Copeland

Keeping community spirit
alive - by Shopping Local

s them &
ess suppo.

t's week number three
for Copeland Borough
Council's campaign to get

How to get involved

Mayor of Copeland Mike

busing
feet, and the support for
our frsh faced entrepreneurs
and long-standing trs
continues to bloom.
Through the council’s latest

with the Shop Local campaign

phae 3 = i you would ke to see your
scheme, Shop Local: Keep it in

Copeland, every single person | estabishment featured for free
from down at Millom, up in over the coming m
Whitehaven, visit www.copeland gov.ukishop-
in-between, is focal-campaign.

a Copeland .

past, Enaryised f

senses and head out to their
local high street for a spot of
browsing and a slice of cake
(or two). to help get struggling
stores back in tiptop shape
following the financial blow of
the pandemic.

And for those taking part

Out

Customers are
=X our top priority

nga surge in numbers,
with one St Bees pub being
chock-a-block with book|

It's been fa try our best to do it as well

“Its ntastic,” Queen: away only:
Hotel manager, Nathan Lord,  we'll always nip to the Post “With the size of the shop, 7
said Office, who have been amazing ~ we couldn't offer sit-in options H
“We've been fully booked for  during the pandemic, and if ~ because of course the main

g is keeping people safe.”

the past couple of weeks, and  we can't get what we need

s just realy eally good.  there we'llip o town.” he said
e scheme seems to ha Headded: “Its soimportant _“It hasn't put anyone off
Knoclon effect, because we're  that paople keep supporting.  though. and we've soon 80
compleelyfullathe tart local busnesses i ou don't_ many peope comsing n ora i
e week, 50 people just use it, you'll los coffoe or lunch, or for some Pl d rt t
St s a stay "M ety uthoors oo ace your aavertisemen

or Friday instead, and it's just  coming in to support us, “It’'s been really brilliant'™
been absolutely fantastic. whether it's ji The tea expert - wi .
s e i | ONIINE Ortelephone
welcomed familiar faces for!™ and wide - has only been in
Back fllowing tomonths And fanot ustrestaurants.  bginass sinoe March, and I
of lockdown, but has seen a and l|u||‘]\ uw'mk a swarm over-the-moon to see everyone -
Sl e SREEEL Telh 01900 608682
well Smallor businesses are gotting  ¥oop s droam aive L)

‘The thrilled manager said: plenty of attention too. He said: “It's nice to see

“We've seen so omas Cheung, owner of local peaple and the local ] X

peonle that venever ot cleator Moors bil Brem s commanty suorneat | OF Online at:
Lwl re coming in and havinga  been overwhelmed with the their local businesses, and we
chat and a drink - it's been 50 coming through eciate it so much. .
nice to see. his doors, and is pleased tosee  “If everyone just keeps WWW. whltehavennews co uk

‘The [Shop Local] campaign  his high street cafe doingso  being great, itll help every
is areally good thing, and we  well, despite offering take- business so much!”

www.Copeland.gov.uk
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COPELAND SHOP LOCAL STRATEGY

* Direct business support to all businsses in
Copeland

* Online business directory
* Create partnerships
 Grow our own economy

www.Copeland.gov.uk



DIRECT BUSINESS SUPPORT

* Visit businesses throughout Copeland

e Collate information on the wealth of diverse
businesses

e Gain understand of success and difficulties

* Give ideas on marketing and increasing
opportunities

* Build a support network

www.Copeland.gov.uk
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CELEBRATING LOCAL BUSINESSES

7
— AT Cop““"d 7P
: Kesp it ﬁ‘*:,

uewnatﬂ's
OBACCONIST

M C D Owe| l S %} AT Gkivme CARDS

pHOPJ\QCAL s Keep itin Copeland A
¥ | chaliEned

CHALLENG
curald
i =
7 -
&

3

] 32

www.Copeland.gov.uk



Copeland

1Gil jw . |
Proud af our past. Eheryijc) ﬁr our ﬁdw-e.

BUSINESS DIRECTORY, SOCIAL
MEDIA

* Central business directory for Copeland
* Will hold all Copeland businesses

* Encourage residents, visitors and supply
chains to look locally

* ‘Shop local’ Facebook page — positive
platform to share information and success
stories

www.Copeland.gov.uk
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CREATE PARTNERSHIPS

* Bridges the gap of expertise and knowledge
* Creates new perspectives

* More businesses and funding opportunities
* Share resources

* Creates stability

* Inclusive work ethic

e Stronger together

www.Copeland.gov.uk



GROW COPELANDS ECONOMY

* Create a Saturday young entrepreneurs market for
ages16-25

 Encourage our young entrepreneur's to book a free
stall.

 Work with schools, colleges, universities and youth
groups

* Create mentorship programme

e Support business development with shared retail
space

www.Copeland.gov.uk
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Famous Young Entrepreneurs

COULD

IT BE
YOU?

www.Copeland.gov.uk
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STRATEGY OUTCOMES

* Boost footfall to local businesses

* Create more jobs

 Keep Copland pound in Copeland

* Help build communities

* Reduces carbon footprint

e Copeland inspiring young entrepreneurs

* Encourage more people to work and live locally

www.Copeland.gov.uk



